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Wirtschaftsverlag

- Österreichischer Wirtschaftsverlag is Austria's biggest B2B publisher. 

- We are represented with 25 special interest magazines and several service portals 
on the Internet (including cloud-solutions for the automotive industry) .

- We started with Drupal in 2011 and believe in the Thunder Coalition
since 2016. 
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Drupal 6
The Beginning





Drupal 6      The Beginning

10 Contentpool for Publishers

è

Single solution

- allesdigital.at

- The implementation of Drupal was planned because of the flexibility of this open 
source CMS.

- We have used most of the possibilities that Drupal provides and tried to avoid 
additional programming.The use for further projects was also planned in the 
online strategy 2015.







Digital Strategy
2015
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Digital Strategy 2015

Objectives

- Company-wide content pool

- Increase coverage

- Create space for industry-related monetization

- Easy maintenance by editorial staff

- Use of all content-types on all publishing platforms

- Enriching content with metadata through semantic analysis

- Win cooperation partners and customers as content suppliers
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Digital Strategy 2015
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Content Management System

- Mobile Optimization

- Login area (Paywall)

- People Tracking

- Content tagging

- Dynamic, theme-based content 
compilation

Content-Pool

- Semantic analysis

- Enrichment of existing content

- Delivery of related content

- Automatically personalized content

User-Data/Datacenter

- Personal data from all systems

- Single Sign-On

- People Tracking (DYT)

- Segmentation information

- Supplier lists, etc.

Newsletter/E-Detailing

- Duplicated users

- People Tracking

- Segmentation instead of lists

- Automatic Content Feeds from CMS



CMS Evaluation
Content Management Systems
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CMS Evaluation

Key objectives

- Introduction of an innovative  CMS that fullfills all requirements of a modern 
editorial team.

- The content management system  has to enable workflows and make resources 
more efficient.

- The CMS and / or the search server must be able to generate thematic areas and 
provide content for different channels (newsletter, web, social media and in future 
also print).

- It must enable digital revenue models  (paywall or premium content, lead 
generation, single sign on, etc ...)
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CMS Evaluation: Experience
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Ireds

- wirtschaftsverlag.at

- autoverbrauch.at

- sternewelt.at

- lions.at

- Facebook Pages 
(Neues Lernen, Sternewelt,…)

- Landing Pages 
(Contests, Events, …)

Drupal 6

- allesdigital.at

- schrifttumundpraxis.at

- lions.at (concept 2012)

Wordpress

- erfolgsgeschichte..at

- intranet.wirtschaftsverlag.at

- medonline.at

Typo3

- lionsbase.org (Clubwebsites 2013) 



CMS Evaluation: Advantages
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Ireds

1. Existing system / experience

2. Very flexible in presentation

Drupal

1. Professional requirements

2. Very stable codebase

3. High extensibility, many modules

4. Flexible content (pioneer role semantic
content)

5. Professional management tools

Wordpress

1. Schnelle Installation

2. Einfache Bedienung

3. Viele Plug-Ins

Typo3

1. Benutzerfreundlichkeit

2. Professioneller Anspruch

3. Verbreitung hauptsächlich im 
deutschsprachigen Raum



CMS Evaluation: Disadvantags
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Ireds

1) Dependency on a service provider

2) Uncertain development path

3) Hierarchical content

4) No API / extension system

Drupal

1. High learning curve

2. complexity

3. Many functions implemented via 
modules

Wordpress

1. Code quality (core + plug-ins)

2. expandability limited

3. Linking with your own data difficult

4. Flexibility in content compilation

Typo3

1. Expensive service providers

2. Own script language for extensions

3. Flexibility in content compilation

4. Data import / export



Drupal 7 – CP1
Drupal 7 - Contentpool 1
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Drupal 7      Contentpool 1
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è

Selection of the section (Magazine)
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è

Selection of the primary section
(Magazine)
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è

Selection of the editorial category



Drupal 7      Contentpool 1
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è

What works good

- Central publishing and delivery based upon sections

- Easy deployment of new features on all sites

- Updates are instant on all sites and invalidate caches (including varnish)

- It's easy to move articles or mediums across sites (e.g. Werbeentscheider)
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Drupal 7      Contentpool 1
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è

Room for improvements

- Contentpool client couples the site strong with the pool

- Outage of Contentpool is outage for client

→ Single point of failure
- Hosting requirements: Central Redis and Solr instance required



Thunder 
The Beginning
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Thunder      The Beginning

40 Contentpool for Publishers

è

First Projects

- ebv2017.at

- The first version of EBV 2017 was only a Microsite in Drupal 8. 
So we decided to switch to Thunder before the Site becomes bigger.

- wirtschaftsverlag.at

- The Relaunch of the Wirtschaftsverlag corporate page is our test project before 
Developing our Contentpool 2 with Thunder.
Going Live: October 2017
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Thunder – CP2
Drupal 8/Thunder - Contentpool 2
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Thunder      Contentpool 2
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è

Key objectives

- Easily re-use content across sites and departments

- Avoid costs of maintaining duplicated content

- Faster time to market for new sites



Thunder      Contentpool 2
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Thunder      Contentpool 2
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Search

- No central search server required (Solr) 

- Each site can run its own search server

- Central search server possible (find content)



Thunder      Contentpool 2
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è

Executive Summary  | Why Thunder & Contentpool?

- Easy content publishing and re-use

- Allow for central publishing

- Fast import and site creation 

- Site development with standard applications and tools; 
e.g. Drupal modules

- Publishing community which makes Thunder better

- Potential cost savings



Contact
Team & Thunder Integrators
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Contact
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Wirtschaftsverlag Team wirtschaftsverlag.at

- Oliver Berndt Head of Digital Services
E-Mail: o.berndt@wirtschaftsverlag.at
Drupal.org: oliver_berndt
Twitter: @oliver_berndt

- Dominic Prüll Technical Lead 
E-Mail: d.pruell@wirtschaftsverlag.at
Drupal.org: d.pruell

- Aladin Chaibi Content Management
E-Mail: a.chaibi@wirtschaftsverlag.at
Drupal.org: Aledin.C



Contact
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Drupal/Thunder Integratotors

- Wolfgang Ziegler Technical Architect 
E-Mail: wolfgang.ziegler@drunomics.com
Web: drunomics.com
Drupal.org: fago
Twitter: @the_real_fago

- David Fröhlich Senior Developer 
E-Mail: david.froehlich@w1.marketing
Web: w1.marketing



Contact
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Community

- Drupal Association | Project
https://www.drupal.org/project/contentpool

- Drupal Association | Organization Membership
https://www.drupal.org/österreichischer-wirtschaftsverlag-gmbh

- Drupal Austria | Organization Membership
https://www.drupal-austria.at/organisation/osterreichischer-wirtschaftsverlag

- Thunder Coalition
https://thunder.org/thunder-coalition



Q&As


