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Definition



Typicly German
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Content-Marketing

(Weitergeleitet von Content Marketing)

Content-Marketing ist eine Marketing-Technik, die mit informierenden, beratenden und unterhaltenden Inhalten die Zielgruppe ansprechen soll, um sie vom eigenen
Unternehmen und seinem Leistungsangebot oder einer eigenen Marke zu Uberzeugen und sie als Kunden zu gewinnen oder zu halten.
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Content Marketing - die Definition des CMF: | _

Con' °* Content Marketing ist als Unternehmens-, * Content Marketing entfaltet messbare Wirkung
(Weiterc Marken-, Produkt- und entlang der gesamten Customer Journey und in

Mitarbeiterkommunikation getrieben von der Internen Kommunikation. Die

relevanten, redaktionellen Inhalten. Kommunikationseffekte reichen von der

Content
Unternel

Content Marketing nutzt alle verfiigbaren Steigerung des Bekanntheitsgrades tber
Medienkanéle wie Print, Video, Mobile und Imagepflege und Kundenbindung bis hin zur

Online - jeweils einzeln und in crossmedialen Neukundengewinnung und dem Ausiosen
Mediensystemen unmittelbarer Kaufimpulse.




Mission Statement

Content First

Die Fokusgruppe Content Marketing im BVDW ist ein Zusammenschluss aus flihrenden Agenturen, Marken, Publishern und
Kommunikationsdienstleistern, die an inhaltliche Markenfiihrung glauben. Nach dem Credo "Content First" entwickeln ihre
COH' Mitglieder reichweitenstarke Angebote, die das gesamte Spektrum der Content- Wertschopfungskette abdecken. Die
(Weiterg Fokusgruppe versteht sich als Meinungs- und Wortfiihrer bei allen Fragen rund um das Thema Content Marketing.
Gemeinsam setzen sich die Mitglieder fiir branchentibergreifende Standards, hochste Qualitdtsanforderungen und eine
nachhaltige Professionalisierung des Themas ein.

Content
Unternel

Mit relevanten Inhalten zum Erfolg

Unser Versprechen: Wir wollen Menschen, die Marken ihre Aufmerksamkeit schenken, relevante Inhalte anbieten. Mit
Kreativitat und dem gezielten Einsatz von Technologie entwickeln wir herausragende Kommunikationslésungen, die Nutzen
stiften, unterhalten, liberzeugen und begeistern. Wir verstehen Content Marketing ganzheitlich, kanaliibergreifend und
crossmedial — nicht fokussiert auf eine Disziplin oder Mediengattung. Durch echte Mehrwerte helfen wir Werbungtreibenden
dabei, ihre Ziele zu erreichen und Konsumenten, bestmdgliche Entscheidungen zu treffen.
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Already Acting Like Publishers




Sekunden v Sekunden
(Mensch) (Goldfisch)

_ (Microsoft Studie 2015) _
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What about your users

10.000x pro Tag

werden wir mit
Werbebotschaften
Uberflutet

50% der User

greifen zum Handy, wenn
sie nicht beschaftigt sind

Aufmerksamkeitsspanne

12 sm

(2000)

253 Blicke

8 Sekunden
(2015)

10-15 Minuten

30x pro Stunde
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Different Moments of Truth

Attention

Micro-Moments:
Instagram-Posts,
Tweets, Snaps

Shares & Engagement

10

Usage-Formats:
News, Tipps, How-To

format-length

Longform:
Videos > 10 Minutes,
Texts > 2.000 words

User-Time & Shares
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100€ Blogpost worth 50.000 €

Store Donate Translations About

@
e:"fs)  wean a toddler® 2 out of 3
kellymom Top Scores (25% of all

Home Pregnancy Breastfeeding Ages & Stages Parenting Health Nutrition Fun Sponsors kliCkS) are Simple Blog_
Posts, which haven‘t been

Home » Ages & Stages » Weaning » Considering weaning » Toddlers do wean.. SEARCH C h a n g e d fO r th e |ast 5 = 8
Search this website .. yea rS

Toddlers do wean...

Reprinted with permission from the author.

My daughter, Jenna, was a continuous nurser. She nursed day and night for 2 years. We y ESt I m ated Traﬂ:l C 7 5 * O O O

co-sleep, so night nursings were a bit easier. | also thought she was nursing for comfort, CONNECT VI S ItS

but soon realized that she was taking milk and swallowing, so | figured she was hungry. u

She really nursed around every 2 hours for almost 24 months. But | just kept reminding ° E S‘t | m a‘t e d M e d | a =
Equivalent: 56.200 €. /

Toddlers do wean.. Many wise women here have been telling me that fi LLLI | FAQ on Weaning the Older Nursling

myself how lucky | was to have a healthy, attached baby.......
months. | have been stressing about it for awhile now. | never imagined eIeague.orglfaqlweantoddlenhtmI v Diese Seite Ubersetzen m O nt h

You

year old, heck, | never imagined nursing an 18 month old... To be quite | .2008)) My toddler is still breastfeeding, mostly at night and first thing in the moming. ... Many

uncomfortable with the idea of breastfeeding a toddler. I'm not sure wh MOMErS choose to wean naturally, allowing the child to ... ® ESt | m ated p I’O d U Ct | O n COStS

have not known a single person who has nursed this long. Anyway, all ¢ .
) ) o ) P ) ) © ey Weaning Toddler: 5 Easy & Natural Tips - Mama Natural ‘] OO€
breastmilk addicted child of mine started sleeping through the night..a www.mamanatural.com/5-tips-on-weaning-toddler/ + Diese Seite ibersetzen

woke and never ask to nurse, just wanted a cuddle from me. Then thist Weaning toddler. Not always an easy thing to do! Here are 5 tips that helped me wean my toddler

asked for a cup of “bunny milk’ (strawberry stuff in milk) and breakfast. | 9ently and without too much drama.

her to ask to nurse, but she didn't. Nap time rolls around and instead of Toddl d KellyM

. . ) 1 odalers do wean... * Kellyiviom.com

nursy nap time, | just had her lay with me in bed. She asked to nurse an ’ -

) Y nap i J ) Y . ; _ kellvmom com/ages/weaning/...weaning/toddlers-do-wean/ v Diese Seite Ubersetzen
28.07.2011)) Toddlers do wean... Many wise women here have been telling me that for at least 6

months. [ have been stressing about it for awhile now.
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Content Marketing & languages

+W Display language: American English ~ LOG IN REGISTER

1 Mio monthly paying app

users (5-10€)

The shortest path to real-life conversations « Completly performance

in a new language driven

« Shift from SEM & Display to
Storytelling

» Digital Magazine as a hub
with Content-
Recommondations drive
25% of the traffic

» More efficient than Display

| want to learn

+Babbel MAGAZINE

The Babbel Magazine

You can try Babbel for free. Select a language you'd like to learn

Hebrew

These popular expressions about (new) beginnings, endings and sausages are an
unbeatable way to understand the German mindset.

Babbel Voices | Matthew’s 9 Language Monologue

e
*8 rxmm -
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Bundeswehr
Wir. Dienen. Deutschland.













It‘'s so much fun
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POWERED BY

Mercedes-Benz Sprinter 4x4



THE WORLDS F

POWERED BY

Mercedes-Benz Sprinter 4x4



Deutsche Bahn - editorial

bahn.de | Reise & Services | Angebotsberatung | Suchen auf bahn.de

23

Inside Bahn Themen~ DB Navigator  Service-Community ‘ O\

0
i | il

Uberblick: Der - ’%ﬁ*j
Ideenzug von S

DB Regio

|

Die neuesten Artikel auf inside.bahn.de

NN

Was passiert mit meiner

Sitzplatzreservierung, wenn ich

erst bei einer spiteren Haltestelle
usteige?

manchen HPT
Melsungen
Frankmrl(MalmHD'
Korbach Sud
Leipziger Str
Hambu'q*Ancna

w© @ NN NN =N

Zur Service-Community Ziige, Strecken & Bahnhofe [2_38 <
Frage der Woche aus unserer Service- Fahrplanwechsel: Der neue Winterfahrplan BahnCard: Verloren, Verldngern, Upgraden
Community 2017/2018 Die wichtigsten BahnCard-Regeln im Uberblick.
Fragen & Antworten rund ums Bahnfahren. Wir erklaren alle Anderungen zum

Fahrplanwechsel am 10. Dezember 2017.

anehen Hot
- Es =8

—Voslkewrg
Varnpuwrg-Aitona

Technik & Hintergrund Ziige, Strecken & Bahnhéfe

<

ales



Inside Bahn

Themenw DB Navigator  Service-Community

Uberblick: D

Ideenzug v n

Die neuesten Artikel auf inside.bahn.de

Was passiert mit mein
Sitzplatzreservierung, wenn
ersthei einer sp3t

spiteren Haltestelle
ustege?

BahnCare: Verloren, Verlangern, Upgraden
ten BahnCard-Regeln im Unerbiick

Reach
24

Engagement

Tickets & Angebote  Reise & Services  BahnCard  Geschaftskunden

%=

Fahrplan & Buchung.

sa 181117

Deutsche Bahn - editorial sales

Sales / CPA






PRODUCTION | DISTRIBUTION PERFORMANCE

Matching user needs Commercial goals (GAs & savings)

USERS
DEMAND
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Matching brand needs




Talking
about CMS
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. Good UX for content
s S editors/content

managers

-M
apid-prototypable /

short time-to-MVP
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Good support for
srelated content*
queries







Are CMS‘s ready for the next shift?
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Mobile First? That‘s old news

I‘d like to reuse these slideshows on
my company‘s intranet blog. | don‘t

sl el L e Gl want to build them twice, you know.

when Alexa reads it?

How will it look on my
grandmother’s Smart TV?

How can | reuse these articles
for a fair booth presentation?

1 want to feature exactly that pullquote
in a Facebook Instant Article, can’t 1?



ontent First

No ,,pages“ anymore

n.e.mergel

bE&(

+ CMS's should be build around the
semantics of the content '

- Visual representations don‘t matter

9 Status: Publish

- How will your content look in the future”?
@ Visibility: Public Edit

Q,C,dp
s} ,qth'me()
a.prototynd

g8 ¥0 Revisions: 52 Browse
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JAdjust
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€ content...

Dokument1

Entwurf Layout Referenzen Sendungen Uberpriifen Ansicht

Euk= T

Seiten Tabelle Bilder

r 2 1

Q\ o E v [ | Diagramm ~ “ o Eﬂ; o rb//)v 4‘]: J t v t v iL

Formen SmartArt 1;@ Screenshot v Add-Ins Medien Verkniipfungen Kommentar Kopfzeile FuBzeile Seiten

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15
"1 N1S presenianon snows e same INFK SIOTy alsplayea in a wiae range
platforms. The content, through the principles of COPE, is pushed out i
all of these destinations through the NPR API. Each destination,
meanwhile, uses the appropriate content for that presentation layer.

Separate Content from Display

Separating content from display is one of the key concepts supporting
COPE. In the most basic form, this means that the presentation layer ne
to be a series of templates that know how to pull in the content from the
repository. This enables the presentation layer to care about how the
content will look while the content can be display-agnostic, allowing it
appear on a web site, a mobile device, etc. But to truly separate content
from display, the content repository needs to also avoid storing “dirty”
content. Dirty content is content that contains any presentation layer



... NOt the content to the tool

# MyWorkbench Dashboard Inhalt Struktur Design Benutzer Module Konfiguration  Stifterverband Tools Berichte Hilfe  Meine Entwiirfe  Uberpriifung erforderlich Hallo admin = Abmelden

Startseite » \

Artikel bearbeiten:” . 7 o NEUER ENTWURF

O This document is now locked against simultaneous editing.

Titel *

Intro module

No Paragraphs added yet. Select a Paragraph type and press the button below to add one.

Add new Paragraph

Entfernen Bearbeiten

march for Science Dresden

Video ID

optionales Headervideo

Video Caption @




sComponent Stacking*
A CMS is not a design tool

Stage

Lead In
Text
Image & Text

Text

Slideshow

| want to feature exactly that pullguote in a
Facebook Instant Article, can’t |?

,I'd like to reuse these slideshows on my
company‘s intranet blog.”



Keep content pieces separate
A CMS Is about semantics

Article Slideshow

Stage Image Text

Lead In Caption Attribution

Description Source




I= Design

Content §

R - A good mechanism
Y SRR embeddmg &
& connectmg pieces of
content is needed

Does the editor really need:_-
~ atool o

1{:]g demgnmg mdlwdual A
web pages? ... . | |

. SR B R \\% | ' j How 'can‘Users and
How granular must content , .~ authors discover
be stored to save' lt from DN related content in a

decay’ N = - complex inventory?

The ,channel“ f|gures out V|su”'ﬂflfs‘“"e'presentatlon
" of content (eg. a blogpost a page on my
corporate S|te, a tweet news for Alexa)



Collaborate



Fail better
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Let us create together great impact!

Contact:
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Patrick Edvard Lithander
Director Business Development
+49 30 726146-994
pel@fischerappelt.de

Alexander Dobbert
Technical Director
+ 49 40 432948-92
adobbert@fork.de



www.fischerappelt.de
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